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Biggest Gifts Announced by Individuals on Their Foundations in 2020

1. Jeff Bezos, founder of Amazon - $10B. To establish the Bezos Earth Fund, which supports groups fighting 

climate change. 

2. Phil Knight, co-founder of Nike, and his wife, Penny - $900.7M. Knight Foundation for a variety of programs.  

3. Phil Knight, co-founder of Nike, and his wife, Penny - $300M. University of Oregon. 

4. Fred Kummer, founder of HBE Corporation, a construction company, and his wife, June - $300M. 

To establish the Kummer Institute Foundation, which supports programs at Missouri University of Science  

and Technology.

5. Mark Zuckerberg, co-founder of Facebook, and his wife, Priscilla Chan, a pediatrician, through their Chan 

Zuckerberg Donor Advised Fund at Silicon Valley Community Foundation - $250M. Center for Tech and 

Civic Life to ensure safe and reliable voting practices in the 2020 election.  

6. Arthur Blank, co-founder of Home Depot, through his Arthur M. Blank Family Foundation - $200M.   

Children's Healthcare of Atlanta to build a new hospital.
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Scott made waves in the staid world of philanthropy when she gave 

seven- and eight-figure gifts to 512 nonprofits throughout the country 

that rarely if ever see donations of that size. She left it up to the 

nonprofits' leaders to decide how to use the money. Scott grew up well-

off, and her divorce from Jeff Bezos, one of the richest people in the 

world, left her with a net worth of roughly $55 billion.

Total Giving: $5,734,000,000
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5 Reasons Alumni Resist Giving

1. Lack of trust. Trust in an institution affects not only the likelihood that alumni will give but also the gift amount, according to a study by Noah Drezner and Maria 

Anderson-Long at Columbia University's Teachers College. Trust trumped income, race, gender, education level, and even donors' opinions about the worthiness to a 

cause.

2. Revolving development door. This is particularly a problem at smaller colleges, says Jeff Hill, director of advancement for the Morehead Planetarium and Science 

Center at the University of North Carolina at Chapel Hill, since development staff often have limited career paths. The result? They frequently leave for bigger 

institutions that offer greater chances for personal advancement. "When they go, so may the relationships with donors and future donors," he says.

3. Misfired marketing. A Donor Loyalty Study from nonprofit software company Abila found that nearly 75 percent of respondents were turned off by poor, vague, dull 

content. This includes generically worded newsletters, as well as wince-inducing misspelled names and age-inappropriate material, such as soliciting millennials—who 

aren't yet in their prime earning years—for a large cash gift. Respondents also preferred shorter methods of communication, whether it's a YouTube video or a 

Facebook post.

4. The requests only ask for cash. Although most institutions ask all alumni to give, they may only request money. 

5. Bad timing. Too often, development officers—especially those who are new to the field—hesitate when it comes to the big ask. "They are afraid they will mess it up, 

even after many lunches and meetings," Hill says.
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Your Role

You articulate your program vision

You define financial priorities

You serve as the ultimate authority figure

You set example for faculty and staff

You run your program
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Donor Bill of Rights: Philanthropy is based on voluntary action for the common good. It is a tradition of giving and sharing that is primary to the quality of life. To 

assure that philanthropy merits the respect and trust of the general public, and that donors and prospective donors can have full confidence in the not-for-profit organizations 

and causes they are asked to support, we declare that all donors have these rights:

1.To be informed of the organization's mission, of the way the organization intends to use donated resources, and of its capacity to use donations 

effectively for their intended purposes.

2.To be informed of the identity of those serving on the organization's governing board, and to expect the board to exercise prudent judgment in its 

stewardship responsibilities.

3.To have access to the organization's most recent financial statements.

4.To be assured their gifts will be used for the purposes for which they were given.

5.To receive appropriate acknowledgment and recognition.

6.To be assured that information about their donations is handled with respect and with confidentiality to the extent provided by law.

7.To expect that all relationships with individuals representing organizations of interest to the donor will be professional in nature.

8.To be informed whether those seeking donations are volunteers, employees of the organization or hired solicitors.

9.To have the opportunity for their names to be deleted from mailing lists that an organization may intend to share.

10.To feel free to ask questions when making a donation and to receive prompt, truthful and forthright answers.

The text of this statement in its entirety was developed by the American Association of Fund-Raising Counsel (AAFRC), Association for Healthcare Philanthropy (AHP), Council for Advancement and Support of Education (CASE), and the Association of 

Fundraising Professionals (AFP), and adopted in November 1993.
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Volunteers



15

Thoughts?
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Chris Delisio

Assistant Vice President for Development 

and Executive Director for Principal Gifts

614-688-2681 Office / 614-595-7916 Mobile

delisio.24@osu.edu
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